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Press and public bodies are asked to contribute to
this effort by ruthlessly exposing all crimes against the
spirit of war-time Germany. Himmler's own S.S. weekly,
the "Schwarze Korps", heads the list of newspapers whose
whole purpose is to assist the police.
Here is an example of how this practice works:
In its first January issue the "Schwarze Korps" pub-
lished the story of a hotel owner in Obergurgl, in the
Austrian Tyrol, who had circulated among his clients a
letter replying to inquiries about winter sports in war-
time. The letter was reproduced in the newspaper. It
pointed out that traffic difficulties made it inconvenient
to reach his hotel, that rationing and shortage of food-
stuffs made it impossible to guarantee regular meals and
that conditions were altogether not favourable for a
holiday maker who wanted to spend quiet and pleasant
days in his Hotel.
"It is not impossible," he concluded his letter, "that
there will be improvements in the position. It would
therefore be advisable to inquire again at a later
date."
The "Schwarze Korps" branded this "criminal who
does, not want guests". It added: "We shall help the
owner of Hotel Edelweiss in Obergurgl to get rid of all
guests for good."
Such an attack in the "Schwarze Korps" could have
only one consequence. The following issue of the paper
proudly reported that the hotel owner of Obergurgl had
been arrested, that his hotel was closed and would be
taken over by the State. "Settled" was the title of the
second report.
Write to your paper and keep it informed about your
observations is the war-time police slogan in Nazi Ger-
many. And letters are pouring into every editorial office